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WHAT’S INSIDE

This guide is designed for anyone using 
the champions in scotland brand for 
internal or external communications. 
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logo

This is our new logo. it is designed to 
reflect the confident, hard working  
and positive values of our programme. 

The Champions in Scotland logo consists 
of a hexagonal marque accompanied by 
the Champions in Scotland logotype in a 
linear configuration. 

The marque is made up of an outer and 
inner hexagon each representing the 
initials C and S respectively.

The colour scheme consists of a 
contrasting dark blue and rich yellow 
plus the same bright blue as parent 
organisation Winning Scotland 
Foundation.

The logo is bold, bright and 
contemporary.
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linear logo

A secondary version of our 
logo has been created for 
linear placements.

The linear version of the logo should be 
applied to collateral where the available 
space would cause the main logo to be 
too small or difficult to read.

The header of a website or the footer of a 
Powerpoint template would be an ideal 
place for the linear logo.
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Exclusion zone  

for maximum stand-out always 
ensure there is sufficient space 
surrounding the identity.

The logo exclusion zone is based on the 
measurement ‘C’ (the height of the letter 
‘C’ on the logo) around the logo. 

No objects, such as text, other logos, icons 
or graphics, may sit within the designated 
exclusion zone.
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sizing  

use these sizes as a guide To 
ensure prominence and legibility 
when using the logo.

In order for the identity to retain legibility 
and effectiveness they shouldn’t be used 
below a certain size.

The logo should never be used any 
smaller than the sizes shown opposite. 
Our preferred minimum size, where no 
space restrictions apply, is 30mm.

Recommended sizes for common formats 
are also shown.

Minimum A4

A3

30mm

45mm

60mm
50mm

70mm

90mm
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colour variations

The logo is made up of three colours 
and should always, whenever 
possible, appear in this form. 

In circumstances where full reproduction 
is not possible the logo may be used in the 
other formats illustrated on this page.

1. Full colour logo for use on all 
applications that support ‘full colour’ 
printing. This version should also be used 
for all web and interactive applications.

2. A full colour version of the logo is also 
available for placement on dark or black 
backgrounds.

3. When printing is limited to one colour, 
our preferred usage is the white logo on a 
coloured background.

4. On certain occasions – or where black is 
the only printing colour available – a black 
version of the logo can be used on a white 
background. 

1.

3.

2.

4.
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colour palette

the three colours reflect the 
personality of champions in 
scotland as a brand.

This is a colour palette to be used as a 
background on literature applications, or 
they can be used to highlight a specific 
element in a design.

The secondary palette adds versatility and 
a contrast to the bright primary palette.

You can also reference the RGB, CMYK 
and PMS versions of the colours, right, 
to ensure we’re presenting a consistent 
palette across all executions.

The values to the right show the colour 
break downs for the Champions in 
Scotland colour palette.

PMS 296 
C100 M80 Y52 K68 
R5 G28 B44 
# 051c2c

PMS 423 
C47 M35 Y36 K15 
R137 G140 B140 
# 898c8d

PMS 292 
C60 M16 Y0 K0 
R101 G178 B233 
# 65b2e9

PMS Cool Gray 2 
C21 M16 18 K1 
R209 G208 B206 
# d1d0ce

PMS 109 
C0 M17 Y100 K0 
R255 G210 B0 
# ffd200

White 
C0 M0 Y0 K0 
R255 G255 B255 
# ffd200

primary palette

secondary palette
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correct usage  

The champions in scotland logo 
is designed to be used across a 
variety of applications.

When choosing the best logo variation 
to use in a scenario, consider colour, 
contrast, and legibility. 

Some examples of correct usage are 
provided to the right.

REVERSED ON BOLD COLOUR

REVERSED ON IMAGE

FULL COLOUR ON LIGHT BACKGROUND

FULL COLOUR ON LIGHTER IMAGE

FULL COLOUR ON DARK BACKGROUND

FULL COLOUR ON DARKER IMAGE
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incorrect usage  

When using the logo, ensure 
you’re not altering, distorting  
OR rearranging THE ORIGINAL.

The examples shown to the right are only 
a small selection of what can sometimes 
happen to an identity when the basic 
rules are ignored.

Also be considerate of which logo you 
choose to use in any given placement, 
ensuring legibility and contrast are 
sufficient.

DO NOT DISTORT

DO NOT USE REVERSE ON LIGHT

DO NOT USE OTHER FONTS DO NOT USE OTHER COLOURS

DO NOT USE ON CLASHING COLOURS

CHAMPIONS 
IN SCOTLAND

DO NOT USE LOGO ON BUSY IMAGE
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headline font  

To reflect our contemporary 
brand, we use novecento wide 
Bold for all headline text.

novecento wide bold 
abcdefghijklmnopqrstuvwxyz
1234567890

great role models, committed 
to encouraging young people 
to achieve their best in life.

Novecento Wide is a free font with a clean 
and legible profile. Novecento Wide Bold 
should be used for all Champions in 
Scotland headlines wherever possible.

For call-outs and emphasis use a 
contrasting colour like the example shown 
below.

This free font can be downloaded here: 
http://www.fontspring.com/fonts/
synthview/novecento-sans 
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BODY font  

Body text should be source sans 
pro which is a good example of a 
clear and legible typeface.

Source Sans Pro Light
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

Source Sans Pro Regular
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

Source Sans Pro Bold
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

It is very important that Source Sans Pro 
is used for all body text of printed items. 
Never change any part of the typeface by 
condensing or expanding text.

Other weights are available in this 
typeface and can be used if appropriate 
for the purpose. Italic versions of the 
typefaces shown can also be used.

This free font can be downloaded here: 
http://www.fontsquirrel.com/fonts/
source-sans-pro 
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web / system font  

arial should be the first choice 
for all web based and screen 
presentations such as powerpoint.

Arial Regular
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

Arial Bold
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

It’s not always feasible to use Source Sans 
Pro across the web, Word, Powerpoint 
and other applications. Thus, it’s 
necessary to define a standardised web 
font that’s installed on all computers and 
can be used for situations where Source 
Sans Pro is not available.
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ICONS  

a suite of icons has been 
created to represent social 
media channels.

Along with the main social media 
channels there are three additional icons 
to use.

Quote Icon 
Can be used online or in publications to 
signify quotes, testimonials or significant 
passages of copy.

Direction Icon 
This icon could be used on interactive 
publications or online for call-to-action 
buttons or elements of user interface.

Download Icon 
Can predominantly be used online to 
represent a download link.
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photography  

The photographic style should 
represent the programme and 
it’s aims and objectives.

The images should feel fun, show some 
kind of interaction and have a sense of 
optimism.

A selection of images from the library are 
shown here to give you a feel of the style 
required.

Please also ensure the image files are of 
a high enough resolution for the purpose 
they are intended.
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contact  

If you require any further 
information please use the 
contact details below.

Champions in Scotland 
Winning Scotland Foundation 
ELS House 
555 Gorgie Road 
Edinburgh 
EH11 3LE

T: 0131 455 9750 
E: info@winningscotlandfoundation.org

championsinscotland.com

Creative Enquiries 
For questions regarding the branding or 
design please contact:

T: 07899 848161 
E: nick@popgraphic.co.uk


